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Sections 2–3
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Remark 1
same-bid GSP per-
click payment weakly
dominates VCG by a
generic ranked tail-
payment induction

Remark 2
VCG-style position
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dominant-strategy
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Remark 3
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Theorem 7
the B∗ GSP profile
gives VCG-equivalent

positions and payoffs and
is revenue-minimal among
locally envy-free equilibria
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